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PRINCIPLES & PRACTICES OF TOURISM MANAGEMENT 

Unit - I 
Tourism; an overview: Elements, Nature and Characteristics - Typology of Tourism – 

Classification of Tourists - Tourism network - Interdisciplinary approaches to tourism - 

Historical Development of Tourism - Major motivations and deterrents to travel.  

Unit - II 
Tourism Industry; Structure and Components: Attractions – Accommodation – Activities 

– Transportation - F&B – Shopping - Entertainment - Infrastructure and Hospitality – Emerging 

areas of tourism - Rural, Eco, Medical, MICE, Literary, Indigenous, Wellness, Film, Golf, etc., – 

Ideals of Responsible Tourism - Alternate Tourism - Case Studies on International Tourism.  

Unit - III  

Tourism Impacts - Tourism Area Life Cycle (TALC) - Doxey’s Index - Demonstration 

Effect – Push and Pull Theory - Tourism System - Mathieson and Wall Model & Leiper’s Model 

- Stanley Plog’s Model of  

Destination Preferences - Demand and Supply in tourism - Tourism regulations - Present 

trends in Domestic and Global tourism – MNC’s in Tourism Industry.  

Unit - IV 

Tourism Organizations: Role and Functions of World Tourism Organization (WTO), 

Pacific Asia Travel Association(PATA), World Tourism &Travel Council (WTTC) - Ministry of 

Tourism, Govt. of India, ITDC, Department of Tourism, Govt. of Puducherry, FHRAI, IHA, 

IATA, TAAI, IATO.  

Unit - V 
Overview of Five Year Plans with special reference to Eleventh Five Year Plan for 

Tourism Development and Promotion, National Action Plan, National Tourism Policy - Code of 

conduct for safe and Sustainable Tourism for India.  
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E-Tourism 
Unit – I 
Introduction to E-tourism, Historical Development - Electronic technology for data 

processing and communication - Strategic, Tactical and operational use of IT in Tourism. 

Unit – II 
Global Distribution System: History & Evolution - GDS & CRS - Levels of CRS 

Participation - Hotel Distribution System - Cases of Amadeus - Galileo, World Span, Sabre, 

Abacus - Changing Business models of GDS. 

Unit – III 
Typologies of E-tourism: Business models - Business to Business (B2B) - Business 

to Consumer (B2C) - Consumer to Business (C2B) - Consumer to consumer (C2C) - 

Business to Employees (B2E) - & Business to Government (B2G). 

Unit – IV 
Payment Systems in E-tourism - Payment Gateway - Billing and Settlement Plan 

(BSP) - Security Issues and Certification -Future of E-tourism - Travel Blogs - E-
marketing 
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and promotion of Tourism Products - Challenges for conventional business models & 

Competitive strategies. 

Unit – V 
Amadeus Practical – Hands on Amadeus Software - Searching – Building, Retrieval, 

Display & Cancel of PNR – Fare display – Itinerary pricing – Is suance of tickets. 
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